
Research and Data Workshop for Marketers, 
Entrepreneurs and Innovators 

Learn through an intimate and interactive workshop how build 
and promote a data-centric culture, create your research and 
data strategy, choose and design your methodology, analyze 
and report on your data, and create action and change with 

your results. 

Who should attend? This workshop is best for those with some 
limited experience and general understanding of research 
methods/working with data that are looking to hone and 

boost their own, and their organizations’, internal capacity for 
data and research. If you have any projects you’re currently 

working on, we’d love you to bring them along with any 
specific questions you have. 

Perfect for Entrepreneurs, Start-up Founders, Marketing 
Managers, Strategic Planners, UX Designers, Innovation 

Consultants, Executive Directors 

You’ll learn: 
•  How to create a data science culture within 

your organization 
•  How to plan a year of research that ties into 

your marketing or fundraising campaigns, 
product launches and innovation pipeline 

•  How to lay the ground work for a successful 
research project 

•  Gather the right resources to create 
successful user experiences. 

•  Fool proof methodologies for creating 
strategic plans that are customer centric and 
fueled by insight 

•  How to reach out to your users and 
customers and ensure active participation 
and engagement in your research projects 

•  How to analyze qualitative and quantitative 
data 

•  How to report your results in a way that 
engages and ensures action 

Hands-on exercises will be used throughout 
the training session.  

Cost includes detailed workbook and 
customizable tools and templates. www.vireoresearch.com 



Your Facilitator 
Caroline Wilson, M.A. 

Caroline’s been using research and data to 
understand consumers, donors, markets and 
communities for close to 15 years. She’s 
worked with a wide range of clients across 
North America and Europe, and is passionate 
about connecting brands and organizations to 
their communities. 

A graduate of the University of Glasgow, she is 
a board member, and a former instructor for 
New Research Technology for the Post-
Graduate Market Research Analyst program at 
Georgian College. She speaks frequently at 
conferences on issues of research, community 
and technology. Research projects that make 
her and her clients happy are community 
based, immersive and innovative. “The biggest takeaway for me was how 

much more creative  and strategic 
research can be when you spend more 
time planning. The workshop  changed 
our perspective and approach for the 
better.” 

 - Attendee 

“The workshop gave me everything I 
needed to start implementing and 
running our research effectively and 
confidently. I was making things harder 
than they needed to be, very eye-
opening.”  

– Attendee 

Vireo Research isn’t a traditional market research company. We provide 
market research workshops, a data science community and research 

tools and templates for marketers, innovators and entrepreneurs.  

We build research and data science capacity within your organization, 
helping you to bring insight and innovation to the forefront of all you do. 

“Very useful. I walked away with a list of items I could take action on right away.” 

– Attendee 



Course Outline 
Introduction 
•  Why research, why data? 
•  The evolution of research and data: how did we get here? 
•  What methodologies and sources are available? 

Culture, Strategy and Leadership 
•  Laying the ground work for evidence based decision making 
•  Building and nurturing your research and data skills and team 
•  Involving and engaging other stakeholders 

Planning and Best Practices 
•  Planning for and integrating research and data into your work/

business/innovation cycles 
•  Determining your objectives and information needs 
•  Choosing and designing your source/methodology 
•  Recruiting respondents and finding sample 
•  Moderating/fielding your project 

Analysis, Reporting and Taking Action 
•  Analysis frameworks 
•  Banners, segments and data tables 
•  Data visualization 
•  Insightful, action oriented reporting 
•  Running data-based meetings and engaging stakeholders with results 

Course Details 
1 day, 9am-5:00pm 

A full day session with hour long lunch. Snacks 
and lunch are provided. 

Cost: $899CDN/$750US/£600GBP 

Locations:  
Toronto, Canada  
NY, New York 
London, UK 

Ready to register or have questions? 
+1-416.890.6959 

http://vireoresearch.com/register-now/
research-workshops/scheduled-workshops/ 

becurious@vireoresearch.com 

www.vireoresearch.com 


